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在软件上采用 Windows XP操作系统，在开发平台方面选择 Java作为系统开发语言，

























With China's sustained and rapid economic development, advance development of 
electric power industry construction has undergone tremendous changes. After the implement 
of plant network separation management system of electric power industry, market structure 
and scope of power grid enterprises in changing. The dramatic increasing power load and 
electricity customers make the power supply enterprise marketing management work 
becomes more complex, and also put forward higher requirements. Construction meet the 
electric power marketing management information system of the development of the 
electricity market is the power supply enterprise to improve the modern management level of 
electric power marketing in order to meet the urgent needs of the development of the market. 
This dissertation introduces the analysis and design of power supply enterprise 
marketing management information system. Through analysis and Research on the domestic 
and abroad power of marketing management, reference to the original part of the power 
management system and the main function, basic and in-depth analysis of power marketing 
business, system reform to the existing power supply enterprises and electric power customer 
needs to do a detailed investigation, the main module function demand of power marketing 
management information system and non functional requirements analysis. And the system 
design is described from the aspects of the software architecture of each module, the system 
modules, system function, system database design. 
The Windows XP operating system in the software, in the development platform Java is 
selected as the system development language, Oracle 9i database development platform. 
With the aid of advanced computer and network technology in hardware, to construct a 
complete power marketing management system, realize the unity of county power supply 
company and the power supply marketing system data, parameter specification, and 
realization and bank, telecom and other external system networking, the county power supply 
company, the power supply of the electric power marketing data concentrated in Liancheng 















  V 
marketing management system with overall functions, information security. 
Development and application of the power marketing management information system 
will further the power of electricity customers to get convenient, power supply enterprise 
marketing to further improve the management level, to further promote the development of 
the national grid intelligence and power marketing intelligence. 
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 客户服务支持系统难以集成为 PMMIS,GIS，Call-center的模式[5]； 
 由于缺乏电力市场营销总体方面的构想，未能将电力营销分析、用电管理系统
及其辅助决策系统有机结合[5]。 















































（APIS）和协议构成，它对开发基于 WEB 的多层应用提供了功能支持。支撑 J2EE 的
13 种核心技术有：JDBC，JNDI，EJBS，RMI，JSP，JAVA SERVLETS，XML，JMS，
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